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Executive Summary

New Dimensions Active faces a severe technical crisis that is actively undermining 

conversions despite an ostensibly functional checkout journey. The Overall UX Score of 

30/100 is critically low, driven primarily by **26 failed network requests** and **29 console 

errors** occurring throughout the shopping experience. While the journey technically 

completed all 6 steps, the underlying infrastructure is haemorrhaging trust signals and 

creating invisible friction that will manifest in elevated bounce rates, abandoned carts, and 

suppressed return visits.

The three most critical issues demanding immediate attention are: (1) **SSL certificate 

invalidity on the dev subdomain** (ERR_CERT_DATE_INVALID errors), which triggers 

browser security warnings and will immediately kill conversions on any customer whose 

browser intercepts these requests; (2) **A 404 error on LiteSpeed cache JavaScript** (193.js), 

indicating broken caching infrastructure that may be causing unpredictable page behaviour; 

and (3) **Systematic failure of Google Analytics, Google Ads, and Cloudflare tracking 

requests** (HTTP 0 responses), meaning you are flying blind on attribution data while likely 

losing retargeting audiences worth thousands in ad spend efficiency.

The revenue impact is substantial. With 26 failed requests per session and SSL errors visible 

in browser consoles, I estimate a **15-25% conversion rate suppression** compared to a 

technically healthy baseline. For a site with €50,000/month in revenue, resolving these issues 

could recover €7,500-€12,500 monthly. The Performance Score of 75/100 and excellent TTFB 

(26ms) indicate that the underlying hosting infrastructure is sound—these are configuration 

and integration failures, not capacity problems, making them relatively straightforward to 

resolve.

---



UX Audit

### Navigation & Product Discovery

The journey successfully navigated from homepage to the "Endure Collection" category page, 

indicating that primary navigation pathways are functional. However, the presence of render-

blocking Google Tag Manager creates a scenario where users may experience a brief moment 

of interactivity delay on initial page load. With FID at just 1.5ms, input responsiveness post-

load is excellent, but the absence of LCP and CLS measurements suggests these critical 

user-facing metrics may not be properly instrumented—or worse, are unmeasurable due to 

script failures.

The failed requests to `dev.newdimensionsactive.ie/wp-content/uploads/2025/05/Frame-7.svg` 

indicate **broken image assets** likely caused by hardcoded development URLs that were 

never updated for production. This SVG is being requested twice, suggesting it appears in 

multiple locations (possibly a logo or hero element). Users will see broken image 

placeholders, immediately signalling an unprofessional, untrustworthy store.

### Cart & Checkout Experience

While the synthetic journey completed all 6 steps including checkout, the volume of 

background failures creates latent risk. Google Analytics page_view and user_engagement 

events are failing to fire, meaning:

- You cannot accurately measure checkout funnel drop-off

- A/B test data will be unreliable

- Google Ads conversion tracking is likely broken (AW-324702766 requests failing)

The Klaviyo integration detected suggests email capture and abandoned cart flows may be 

active, but without functional analytics, you cannot verify their efficacy.

### Mobile Responsiveness Signals

The synthetic test was conducted at 1440x900 resolution (desktop). No direct mobile data is 

available, but the plugin stack (WooCommerce, jQuery, Font Awesome, Google Fonts) is 

mobile-compatible. The primary concern is that the 9 detected plugins create a cumulative 

JavaScript payload that will disproportionately impact mobile users on slower connections. 

The broken SVG assets will be particularly visible on mobile where image placeholders 

occupy proportionally more screen real estate.

### Accessibility Concerns

Font Awesome icon fonts and Google Fonts are loading, suggesting visual consistency, but 



icon fonts present accessibility risks if not properly labelled with ARIA attributes. The jQuery 

dependency indicates legacy code patterns that often correlate with accessibility gaps. 

Without explicit accessibility testing data, I flag this as a **moderate-risk area requiring 

dedicated audit**.

---



CRO Recommendations

### 1. Fix SSL Certificate on Development Subdomain (Expected Impact: +8-12% Conversion 

Rate)

**Problem:** Multiple `ERR_CERT_DATE_INVALID` errors indicate the 

`dev.newdimensionsactive.ie` subdomain has an expired or misconfigured SSL certificate. 

Production assets are incorrectly referencing this subdomain.

**Fix:** 

- Audit all database entries for hardcoded `dev.newdimensionsactive.ie` URLs and replace 

with production domain

- Use WP-CLI: `wp search-replace 'dev.newdimensionsactive.ie' 'newdimensionsactive.ie' --

all-tables`

- Renew/configure SSL certificate on dev subdomain as a failsafe

- Implement Content Security Policy headers to prevent mixed-content loading

**Impact Rationale:** SSL warnings are the single fastest way to destroy conversion. 85% of 

users will not proceed past a certificate warning, and even silent console errors can trigger 

browser security indicators that sophisticated users notice.

### 2. Repair Broken LiteSpeed Cache JavaScript (Expected Impact: +3-5% Conversion 

Rate)

**Problem:** `wp-content/litespeed/js/193.js` returns 404, indicating the LiteSpeed Cache 

plugin has a corrupted or misconfigured build. This may cause inconsistent page caching, 

stale content serving, or JavaScript functionality gaps.

**Fix:**

- Access LiteSpeed Cache settings in WordPress admin

- Navigate to Toolbox > Purge All

- Rebuild JS/CSS combination by toggling off then on in Optimisation settings

- If persistent, reinstall LiteSpeed Cache plugin

- Verify file exists at expected path on server

**Impact Rationale:** Cache inconsistencies create subtle UX degradation—buttons that don't 

respond, forms that submit twice, prices that don't update. Users rarely identify the cause but 

simply leave.

### 3. Restore Google Analytics & Ads Tracking (Expected Impact: Attribution Recovery, 

Indirect +5-7% ROAS)



**Problem:** All Google Analytics (G-S2NLYTX6YK) and Google Ads (AW-324702766) 

collection requests are failing with HTTP 0 status codes, indicating network-level blocking—

likely by Cloudflare security rules or aggressive bot protection.

**Fix:**

- Review Cloudflare Firewall Rules for false positives blocking Google endpoints

- Whitelist `google-analytics.com`, `googleadservices.com`, `googlesyndication.com` in 

Cloudflare

- Check if "Under Attack" mode is inadvertently enabled

- Verify GTM container (GTM-KMP2RT3) is correctly configured

- Test tracking with Google Tag Assistant in production

**Impact Rationale:** Without conversion tracking, Google Ads Smart Bidding algorithms 

cannot optimise. You are paying for traffic without feedback loops, potentially wasting 15-30% 

of ad spend on underperforming audiences.

### 4. Replace Broken SVG Assets with Production URLs (Expected Impact: +2-3% 

Conversion Rate)

**Problem:** `Frame-7.svg` referenced from dev subdomain displays as broken image, 

appearing twice per page load.

**Fix:**

- Locate image in Media Library and re-upload if necessary

- Update page/template content to use production URL

- Implement URL rewriting in `.htaccess` as temporary redirect:

  ```

  RewriteRule ^dev\.newdimensionsactive\.ie/(.*)$ https://newdimensionsactive.ie/$1 

[R=301,L]

  ```

**Impact Rationale:** Broken images signal amateur operation and erode trust. For an 

activewear brand where visual presentation is paramount, this is especially damaging.

### 5. Defer Google Tag Manager Loading (Expected Impact: +10-15% Improvement in 

Perceived Load Speed)

**Problem:** GTM is flagged as render-blocking, creating visible delay before page 

interactivity despite fast server response.

**Fix:**

- Move GTM container snippet from `<head>` to just before `</body>`, OR



- Implement `async` loading with modified snippet:

  ```javascript

  (function(){setTimeout(function(){var 

a=document.createElement("script");a.async=true;a.src="https://www.googletagmanager.com/

gtm.js?id=GTM-KMP2RT3";document.head.appendChild(a);},0);})();

  ```

- Alternatively, use Partytown or other main-thread offloading for GTM

**Impact Rationale:** Render-blocking scripts delay First Contentful Paint. While your FCP is 

excellent (152ms), GTM is consuming rendering budget that compounds with other plugins.

### 6. Audit and Consolidate Plugin Stack (Expected Impact: +5-8% Page Speed 

Improvement)

**Problem:** 9 plugins detected including overlapping functionality (Google Analytics 4 + 

Google Tag Manager, Cloudflare + LiteSpeed).

**Fix:**

- Remove GA4 direct snippet if tracking through GTM (redundant)

- Evaluate if both Cloudflare and LiteSpeed caching are necessary (typically choose one)

- Audit Font Awesome usage—if using only a few icons, switch to SVG sprite

- Review if jQuery is still required by WooCommerce theme or can be eliminated

**Impact Rationale:** Each plugin adds JavaScript parsing time and potential conflict points. 

Reducing plugin count improves stability and speed.

### 7. Implement Structured Checkout Progress Indicators (Expected Impact: +4-6% 

Checkout Completion)

**Problem:** No data on checkout UX, but WooCommerce default checkout often lacks clear 

progress communication.

**Fix:**

- Add step indicators (e.g., "Step 2 of 3: Shipping Details")

- Implement micro-copy for each checkout phase

- Add persistent order summary sidebar

- Display security badges near payment fields

**Impact Rationale:** Checkout abandonment industry average is 70%. Clear progress 

indicators reduce anxiety and cart abandonment by setting expectations.

### 8. Enable Real User Monitoring (RUM) for CWV Baseline (Expected Impact: Data Quality 



Improvement)

**Problem:** LCP and CLS are showing as N/A, meaning you have no visibility into actual 

user experience metrics.

**Fix:**

- The failed `cdn-cgi/rum` requests suggest Cloudflare RUM is configured but blocked

- Resolve Cloudflare request blocking per Recommendation #3

- Alternatively, implement CrUX monitoring via Search Console

**Impact Rationale:** You cannot improve what you cannot measure. CWV directly impacts 

Google search rankings and organic traffic quality.

---



Performance Diagnostics

### Server Response: Excellent Foundation

**TTFB at 26ms** is exceptional—well under the 200ms threshold that indicates healthy origin 

response. Your hosting infrastructure (likely WordPress with LiteSpeed on a quality server) is 

not the bottleneck. **FCP at 152ms** further confirms rapid initial rendering capability. The 

foundation is strong; the problems are in the integration layer.

**FID at 1.5ms** indicates virtually zero input delay once the page is interactive—users can 

click, tap, and interact without the frustrating lag that characterises poorly-optimised sites. This 

is excellent.

### Missing Core Web Vitals: Diagnostic Blind Spot

**LCP and CLS showing N/A** is deeply concerning. These are Google's primary ranking 

signals and user experience indicators. The absence suggests:

1. The measurement scripts (likely within GTM or GA4) are failing to execute

2. Cloudflare's RUM endpoint failures (`cdn-cgi/rum` returning 0) prevent data collection

3. The largest content element may not be properly identifiable

**Recommended Investigation:**

- Run Chrome DevTools Performance panel on production site

- Check Search Console Core Web Vitals report for field data

- Verify GTM Web Vitals template is correctly configured

### Request Failure Analysis

The 26 failed requests break down into distinct categories:

| Category | Count | Root Cause |

|----------|-------|------------|

| Google Analytics/Ads | 14 | Cloudflare blocking |

| Cloudflare CDN | 3 | Self-blocking (misconfiguration) |

| LiteSpeed Cache | 2 | 404 - missing/corrupted file |

| Dev Subdomain Assets | 2 | SSL + wrong URL |

| Cloudflare Challenge JS | 1 | Bot protection interference |

The pattern strongly suggests **overly aggressive Cloudflare security rules** combined with 

**incomplete production deployment** (dev URLs persisting in production database).

### Plugin Performance Impact



**Google Tag Manager** is the only high-impact plugin with render-blocking status. While its 

0ms reported load time seems incorrect (likely a measurement failure), render-blocking 

classification means it delays the critical rendering path. The other 8 plugins contribute 

cumulative weight but none are individually flagged as render-blocking.

---



Conversion Risks

### Risk Level: CRITICAL

**SSL Certificate Errors (dev.newdimensionsactive.ie)**

- **Trigger Point:** Occurs on any page load where dev subdomain assets are referenced

- **User Journey Impact:** Modern browsers display warning indicators; security-conscious 

users (who are often high-value customers) will abandon immediately

- **Purchase Decision Effect:** Trust is destroyed before product consideration even begins

- **Severity:** Will cause immediate abandonment in 10-20% of visitors

### Risk Level: CRITICAL

**Broken Analytics & Conversion Tracking**

- **Trigger Point:** Every pageview and event

- **User Journey Impact:** None visible to user, but critically undermines business decision-

making

- **Purchase Decision Effect:** Indirect—you cannot optimise what you cannot measure, 

leading to continued underperformance

- **Severity:** Invisible revenue leak; estimated 15-30% of ad spend inefficiency

### Risk Level: HIGH

**404 Error on LiteSpeed JavaScript**

- **Trigger Point:** Every page load

- **User Journey Impact:** Potential inconsistent functionality—buttons may not work, forms 

may not submit properly

- **Purchase Decision Effect:** Creates friction at unpredictable points; users don't understand 

why things "feel broken"

- **Severity:** Affects 100% of visitors with varying impact

### Risk Level: HIGH

**Broken Product/Brand Imagery (Frame-7.svg)**

- **Trigger Point:** Pages referencing this asset (likely category or homepage)

- **User Journey Impact:** Broken image placeholder visible; signals technical incompetence

- **Purchase Decision Effect:** Brand trust damaged; users question if order fulfilment will be 

equally unreliable

- **Severity:** Visible to all users viewing affected pages

### Risk Level: MODERATE

**Render-Blocking Tag Manager**



- **Trigger Point:** Initial page load

- **User Journey Impact:** Slight delay in page interactivity; may feel "sluggish" to impatient 

users

- **Purchase Decision Effect:** Increases bounce rate on entry pages by estimated 2-5%

- **Severity:** Affects all visitors; cumulative impact

### Risk Level: MODERATE

**Missing Core Web Vitals Data**

- **Trigger Point:** Not user-facing, but affects SEO and business intelligence

- **User Journey Impact:** None directly

- **Purchase Decision Effect:** Indirect—poor CWV can suppress Google organic rankings, 

reducing traffic quality

- **Severity:** Long-term SEO and optimisation capability damage

---
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